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– Check against delivery –

Dear Prime Minister,

Dear Lord Mayor,

Ladies and Gentlemen –

Thank you for coming here today for the opening of our BMW Welt. Most of all, I am delighted that you, dear Prime Minister, have found the time. This is one of your first appearances in the new position. So we feel particularly honored that you have joined us today.

Today is an important day for the BMW Group. For this building, our new BMW Welt, is of particular importance to our company. 

During planning and construction, we were frequently asked:

· Why are you building BMW Welt at all?

· What are the ideas behind this project?

· And why have you decided for this particular location?

These are exactly the questions I would like to address today. Let me begin with the question about the location – since the answer is rather obvious:

There is no better place for BMW Welt:

· This location here at the Milbertshofen Oberwiesenfeld is where our company was founded in 1916.  

· And it is also the place where, in 1972, we completed the BMW Tower, our corporate headquarters that have long since become a Munich landmark. 

BMW Welt could not have been set up anyplace else. This is exactly the spot where it belongs; right here in Munich, right here where the BMW brand was created and where its global success story began. This is the place where we started to build our reputation as a premium automotive manufacturer that offers special products to its customers.  

So this is where our brand world has to be situated – in the immediate vicinity of our headquarters and our first plant.  

Let me ask you something: When you first heard about our plans for BMW Welt – what were your expectations?

Did you think about a rather ordinary building that would not give away what was inside? Or did you expect us to do something truly special? After all, the BMW brand is unique. All our products have a high emotional appeal. They are characterized by their unique product substance and their extraordinary style. 

So BMW Welt had to become something extraordinary and unique as well. Only something extraordinary and unique could be a perfect match for the BMW brand and could fulfill our claim always to offer something special.  But there’s another point that had to be considered: The BMW tower, the TV tower and the Olympic Stadium are an environment that demands a great deal of expertise when erecting a new building. And of course, our BMW Welt was supposed to make a positive contribution to the overall impression. 

In 2001, Professor Joachim Milberg, my pre-predecessor as the BMW Group’s Chairman, phrased the call for tenders as follows:  

“Create a structure that offers exceptional architectural features while representing BMW values. Fit this building harmoniously into the surroundings characterized by the BMW Group headquarters and the Olympic Park.” 

Today, you have a chance to see for yourselves to what extent BMW Welt meets these requirements. Due to our claim and our assignment, the architecture firm Coop Himmelb(l)au had to master numerous challenges. 

Let me just mention two examples: 

· The roof does not require any support columns even for wingspans of up to 80 meters. 

· The building’s foundation is six meters below the water table where it had to be tied with 175 concrete beams to resist the groundwater’s lifting force. 

I am sure Professor Prix agrees when I say that the BMW Group as this project’s principal was not easy to please. We demanded a lot; and we got involved. Many BMW Group employees spent a lot of time dealing with the building during the planning stage. BMW Welt is the result of close and efficient cooperation. I would like to thank you, Professor Prix and your team, very much for that.  

Let’s move on to a very important point: What exactly is BMW Welt? I would like to comment on this question as the press has already been offering a variety of answers:

· Is BMW Welt an oversized showroom? Definitely not! And we wouldn’t need one anyway, because showrooms are our dealers’ responsibility. 

· Is BMW Welt a brand museum? Once again: Definitely not. The new BMW Museum is being established right across the street.

· Is BMW Welt a delivery center? Yes, it is; but it is also much more than that.  

It is not easy to find the right term for BMW Welt. I’ll tell you which one I like best: BMW Welt is the “home of the brand”, the place that represents the BMW brand like no other.

There are BMW fans and enthusiasts all over the world. Already today, thousands of people come to Munich every year to visit BMW, some of them solely because of the brand. Not all of them are customers. But all of them are fascinated by the BMW myth. Our BMW Welt is made for these people:

· We want to show them what the BMW brand stands for.

· We want to demonstrate the ideas that shape the BMW brand.

· But first and foremost, we want to give visitors an opportunity to fully experience the BMW brand at its point of origin.

Such a brand experience cannot be achieved by sending people books, brochures or films. 

This is one aspect of BMW Welt. In addition, BMW Welt is indeed an exclusive car pick-up center. Many of our customers have always wished for such a place.

Buying a car is always something special, something we don’t do every day. And this is especially true for buying a BMW. For many of our customers, such a purchase is a symbol of their personal success. Sometimes it is a dream come true after waiting for a long time. So people don’t just want to come and pick up their BMW. They want a special atmosphere.

We want all our customers who come here to pick up their new BMWs to feel this special atmosphere. We want them to enjoy an unforgettable day. “Sheer driving pleasure” should start right here at BMW Welt. 

I’ve told you before that:

· our BMW Welt is the “home of the brand”.

· And it is an exclusive automobile delivery center.

These are two important aspects, but there’s more to BMW Welt.

There is another aspect that is extremely important to us: BMW Welt is not only a place for our customers. It is open for everybody. Nobody will ever be asked for an admission ticket.  

BMW Welt will be open 360 days a year – for conferences, concerts, readings or for taking a stroll. Anybody can come here – to emerge into our brand world or just to have a cup of coffee. 

We expect about 850,000 visitors a year. And I would like to emphasize once again that all guests are welcome!

This openness reflects our role in society. We consider ourselves a responsible member of society – open for dialogue and open for cooperation. BMW Welt is our offer to people to get to know us better – and to enter into a dialogue with us. 

Obviously, we also intend to present our innovative ideas for the future at BMW Welt. 

Just think about pressing issues such as environmental protection and the shortage of natural energy resources. 

Our automobiles are leading the way as regards fuel efficiency. No other manufacturer applies an equally consistent fuel-saving approach in series production. We plan to refine our EfficientDynamics strategy further and to launch new vehicle and powertrain concepts in the years to come – with the goal of securing the individual mobility of the future. We are demonstrating that it is possible to offer “sheer driving pleasure” while reducing CO2 emissions. EfficientDynamics is one element in our concept of social responsibility and sustainability. 

BMW Welt also reflects our claim: Firstly, we exhibit EfficientDynamics showcases here at the double cone. And secondly, the design of the entire building is based on sustainability considerations. For example, the roof is equipped with a solar power plant. 

When it comes to sustainability, we don’t only address adults, but make persistent efforts to get adolescents involved as well. 

This is why BMW Welt has a Junior Campus. It serves the purpose of transferring knowledge primarily about “sustainable mobility” in a manner that appeals to young people. 

We want to raise children’s enthusiasm for technology issues and tell them about vital issues of our future.  

We at the BMW Group are all very proud of BMW Welt. Together with the 400 employees here, we are looking forward to welcoming our visitors and handling our new tasks. 

Many people have had their share in planning and building BMW Welt as well as in today’s Grand Opening:

· I would like to mention our neighbors here in Milbertshofen who demonstrated courtesy and patience during the construction stage, 

· the architects and structural engineers involved, 

· not to forget the construction companies and their workforce. You all have accomplished great things.

· We would also like to thank the public authorities involved in this project, primarily the Lord Mayor of Munich, Christian Ude, who was an enthusiastic supporter from the start. 

· Next I would like to mention the young solo singers from the Opera Studio of the Bavarian State Opera. Thank you for today’s excellent music program! 

· And it’s a matter of course that I would like to thank the numerous employees at our company who accompanied the project and who will make a visit to BMW Welt a pleasant and unforgettable event for our guests. 

With lists like that you always run the risk of forgetting someone. So let me keep it simple: Thank you very much on behalf of the BMW Group to everybody who has had a share in designing, building and preparing the opening of our BMW Welt. 

As the BMW Group’s Chairman of the Board of Management, I am obviously enthusiastic about each and every one of our products, without exception. But I have to confess that there are two models that have always been my clear favorites: the BMW 507 and the BMW Z8. Both are roadsters that represent the BMW brand’s values in the best-possible manner. This is why they are considered true classics in automotive history.

I am convinced that BMW Welt offers everything that is needed to become a classic as well. We have created something unique. Of course I am aware of the fact that time goes on. Other buildings around the world will be setting new standards. But for us, BMW Welt will always be something special! We consider it a milestone in our corporate history! And I would be delighted if, some years from now, you said: BMW Welt in Munich – that’s a true classic and always worth a visit. Then we would have accomplished what we had intended.

Thank you very much for your attention. And have a great time at BMW Welt!
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