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Off to the “green hell”: The new BMW 128ti compact 
sports car completes its final test laps at the 
Nürburgring. 
Exceptionally sporty alternative of the BMW 1 Series 
with front-wheel drive and mechanical Torsen limited-
slip differential is designed for active driving pleasure. 
 
München. During its final test phase, the new compact sports car BMW 128ti 

(combined fuel consumption: 6.4 – 6.1 l/100 km; combined CO2 emissions: 148 

– 139 g/km*) is currently undergoing thorough calibration test drives on the hilly 

roads of the Eifel around the Nordschleife of the Nürburgring and, of course, 

also directly on the world’s most demanding racetrack. A special focus lies on 

the dynamic handling characteristics of the new variant of the BMW 1 Series, 

which has been consistently designed for active driving pleasure. The new 

model will be brought to market in November 2020. 

Sports car with a character of its own. 

The front-wheel drive BMW 128ti is positioned directly below the top-of-the-

range model of the BMW 1 Series, the BMW M135i xDrive (combined fuel 

consumption: 7.1 – 6.8 l/100 km; combined CO2 emissions: 162 – 154 g/km**) 

and also features its newly developed 2-litre engine. The four-cylinder with 

BMW TwinPower Turbo Technology beneath the bonnet of the BMW 128ti has 

a power output of 195 kW (265 bhp), facilitating sporty driving performance 

such as the sprint from 0 to 100 km/h in 6.1 seconds. However, the new 

BMW 128ti is much more than just a new BMW 1 Series variant. In addition to 

many differentiating exterior and interior features, the entire suspension and 

steering were specifically tuned to offer extremely sporty and driver-oriented 

driving dynamics. Consequently, the new, exclusively front-wheel drive sports 

car addresses a particularly young target group with a focus on typical BMW 

driving pleasure.  

Technical highlights for high precision and direct response. 

The new BMW 128ti comes as standard with the 8-speed Steptronic sport 

transmission and a Torsen limited-slip differential, providing for better traction 

on the front axle. It has a specifically tuned M sport suspension including 

lowering by 10mm as well as BMW Performance Control, which has been 

specially adapted for increased agility. Furthermore, the steering has been 

Company 
Bayerische 

Motoren Werke 
Aktiengesellschaft 

 
Postal address 

BMW AG 
80788 München 

 
Telephone 

+49-89-382-62847 
 

Internet 
www.bmwgroup.com 



 

  Media Information 

Date  16 September 2020 

Topic  Off to the “green hell”: The new BMW 128ti compact sports car completes its final test laps at 

the Nürburgring. 

Page  2 

 

 

 

 

 BMW 
Corporate Communications 

specifically aligned to the vehicle for precise reactions, providing the driver with 

direct response. Moreover, the BMW 128ti is around 80 kilos lighter than the 

four-wheel drive BMW M135i xDrive, from which it takes the highly pre-stressed 

stabiliser bearing and the stabilisers. Sports tyres are optionally available to the 

customer at no extra charge and guarantee even more driving pleasure. M sport 

brakes known from the top-of-the-range model guarantee braking 

characteristics that match the driving performance. 

 
 
* All figures relating to performance, fuel/electric power consumption and emissions are provisional. 
 
**The fuel consumption, CO2 emissions, electric power consumption and operating range figures are determined according to the European 
Regulation (EC) 715/2007 in the version applicable. The figures refer to a vehicle with basic configuration in Germany. The range shown considers 
the different sizes of the selected wheels/tyres and the selected items of optional equipment, and may vary during configuration. 
 
The values are based on the new WLTP test cycle and are translated back into NEDC-equivalent values in order to ensure comparability between 
the vehicles. With respect to these vehicles, for vehicle-related taxes or other duties based (at least inter alia) on CO2 emissions, the CO2 values 
may differ from the values stated here (depending on national legislation). 
 
Further information on official fuel consumption figures and specific CO2 emission values of new passenger cars is included in the following 
guideline: 'Leitfaden über den Kraftstoffverbrauch, die CO2 Emissionen und den Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel 
economy, CO2 emissions and electric power consumption of new passenger cars), which can be obtained free of charge from all dealerships, from 
Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1. 73760 Ostfildern-Scharnhausen and at https://www.dat.de/co2/. 

 

In case of queries, please contact: 

Corporate Communications 

Florian Moser, Product Communication BMW Automobiles 

Telephone: +49-89-382-62847 

E-mail: Florian.Moser@bmwgroup.com 

 

 

Ingo Wirth, Head of Product and Brand Communications BMW 

Telephone: +49-89-382-25814 

E-mail: Ingo.Wirth@bmwgroup.com 

 

Internet: www.press.bmwgroup.com 

E-Mail: presse@bmw.de 
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The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 31 production and 
assembly facilities in 15 countries; the company has a global sales network in more than 140 
countries. 
 
In 2019, the BMW Group sold over 2.5 million passenger vehicles and more than 175,000 motorcycles 
worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on revenues amounting to 
€ 104.210 billion. As of 31 December 2019, the BMW Group had a workforce of 126,016 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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