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Just one click to the classics. Historic BMW model overviews 
now online for everyone 
BMW Group Archive creates comprehensive BMW online product catalog with 424 
cars +++ MINI and BMW Motorrad product catalogues have been online since 
2021 +++ Ideal research tool for media, enthusiasts and fans +++ BMW Group 
online archive with a new look +++ Digitalization strategy implemented 
 

Munich. BMW Group Classic publishes digital historical model overviews for 

use by the general public and supplements the recently revised BMW Group 

Online Archive with a comprehensive historical online product catalog of the 

BMW, Mini and BMW Motorrad brands. 

 

First, the historic model overviews of the Mini and BMW Motorrad brands were 

made available to the general public in 2021. The historical model overview of 

the BMW brand is now also available online. 

 

This research tool is available for media, enthusiasts and fans at 

https://www.bmwgroup-classic.com/en/history/historic-modeloverview-

bmw.html. 424 BMW models are available there. The BMW product range in-

cludes all series vehicles from the BMW 3/15 hp model to the BMW 3 Series 

(E46), including BMW Z4 (E85/E86). A total period of 80 years (1928 to 2008) 

was prepared. The historical model overviews of the Mini and BMW Motorrad 

brands round off the online research offering. 

 

In all brand areas, there are overviews of all classic vehicles with short and in-

formative texts on model series, body variants and engines. 
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These are enriched with current images from the BMW Group Classic vehicle 

collection and the historic BMW media archive. For this purpose, 614 data sets 

and 524 images were processed. During the design, emphasis was placed on 

the future viability of the tool. The historical model overviews can be extended 

with future vehicle generations. 

 

Anyone who would like to delve even deeper into BMW Group cars and other 

topics related to BMW Group corporate history can do so under further links to 

the BMW Group Classic online archive, revised in 2024. For example, publica-

tions (brochures, workshop literature, on-board literature, etc.) and specialist 

books can also be found there. 

 

Katrin Gfrörer, Head of BMW Group Archives and Historic Vehicle Collection: 

“By making our complete historical model overviews available online, we meet 

a high external demand for historical product information that has existed for 

many years and maximizes customer satisfaction with another digital tool. In 

addition, most of the database in our online archive is publicly available on the 

BMW Group Archive website and can be used for information and research pur-

poses. These measures impressively underline BMW Group Classic's digitiza-

tion strategy. ” 

 

You can access the historical model overviews and the BMW Group Archive un-

der the following links. 

 

Hist. BMW model overview: 

https://www.bmwgroup-classic.com/en/history/historic-modeloverview-

bmw.html 
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Hist. Mini model overview: 

https://www.bmwgroup-classic.com/en/history/historic-modeloverview-

mini.html  

 

Hist. BMW Motorrad model overview:  

https://www.bmwgroup-classic.com/en/history/historic-modeloverview-

bmwmotorrad.html 

 

BMW Group Archive: https://bmw-grouparchiv.de/irc/ 

 

BMW Group Classic Website: https://www.bmwgroup-classic.com/en.html  

 

If you have any questions, please contact: 
Marc Thiesbürger 
Spokesperson BMW Group Classic 
Mobile: +49 151 60176534 
E-Mail: marc.thiesbuerger@bmwgroup.com  
 
 
Cypselus von Frankenberg 
BMW Lifestyle- und Brand Communications 
Mobile: +49 170 7965284 
E-Mail: cypselus.von-frankenberg@bmw.de  
 
Internet: www.press.bmwgroup.com  
E-Mail: presse@bmwgroup.com 
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The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial services. The 
BMW Group production network comprises over 30 production sites worldwide; the company has a global 
sales network in more than 140 countries. 
 
In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles 
worldwide. The profit before tax in the financial year 2023 was € 17.1 billion on revenues amounting to € 
155.5 billion. As of 31 December 2023, the BMW Group had a workforce of 154,950 employees. 
 
The economic success of the BMW Group has always been based on long-term thinking and responsi-
ble action. Sustainability is a key element of the BMW Group’s corporate strategy and covers all prod-
ucts from the supply chain and production to the end of their useful life. 
 
www.bmwgroup.com  
LinkedIn: http://www.linkedin.com/company/bmw-group/ 
YouTube: https://www.youtube.com/bmwgroup 
Instagram: https://www.instagram.com/bmwgroup 
Facebook: https://www.facebook.com/bmwgroup 
X: https://www.x.com/bmwgroup 
 


